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USERS

The primary Smartwool user is active and
outdoorsy and cares about quality, durability, and
their impact on the environment.

The secondary Smartwool user cares about animal
rights and is looking for ethically sourced clothing
and accessories alternatives.



BRAND POSITION

Smartwool delivers quality, ethically sourced socks
and accessories to the environmentally concious
outdoors-person because we care about our users
feet as much as we care about our sheep.
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VALUE PROPOSITION

Smartwool provides our customers with the longest

lasting worry-free wool socks and accessories, 100%
guaranteed.




BRAND STORY

Smartwool makes products our customers can rely
on. When you buy Smartwool, you can be confident
that your clothes are ethically sourced, sustainable,
and will last for years.



BRAND CHARACTERISTICS

Quality
Friendly
Grounded
Earthy
Simple
Trustworthy




NEED FULFILLED

Clothing and Accessories
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MAIN IDENTITY



SECONDARY IDENTITY

Smartwool



COLOR PALETTE
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TYPOGRAPHY

Header - Montserrat Bold
SUB-HEAD - MONTSERRAT MEDIUM ALL CAPS

Captions - PT Serif Bold Italic

Paragraph - PT Serif Regular
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LETTERHEAD

3485 AIRPORT CIR
STEAMBOAT SPRINGS, CO
80487

smartwool.com
970.879.2931

Dear Ms. Jones

Lorem ipsum dolor sit amet, i i i incididunt ut
Iabore et dolore. li ? racsent i
met. L i

sed nisi lacus.

morbi ies. Quis enim
Tobortis scelerisque fermentum du faucibus in. Amet nulla facilsi morbi tempus iaculis uma id
‘volutpat. Vestibulum morbi blandit cursus isus at.

egestas
. Vel pharetra vel turpis

. Purus i isus in hendrerit

nulla posuere sollcitudin aliquam.

‘Cursus eget

nisl pretit

feugiat. Lobortis scelerisque fermentum dui faucibus.




ENVELOPE

nisl pretium. Odio facilisis mauris sit amet massa vitae tortcr condimentum lacinia. Vel risus
ccommodo viverra maecenas. Aenean sed adiviscing diam donec adiviscing tristiaue risus nec

Smartwool

3485 AIRPORT CIR
STEAMBOAT SPRINGS, CO

smartwool.com
970.879.2931
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BUSINESS CARDS
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PACKAGING
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PACKAGING
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DISPLAY
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WEBSITE

CONTACT ~ Q SEARCH

4 Qﬁality Products.

Ethically Sourced.

\¥
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ADVERTISEMENTS

We care for
our sheep so
they can care
for your feet.

QUALITY PRODUCT S,
ETHI CALLY SOURCE D.

Smartwool

We care for our sheep
so they can care
for your feet.

QUALITY PRODUCT S. ETHIC ALLY SOURCE D.

Smartwool
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